
QUARTER 4

#1.1

JCIL TARP MCIL EMP DRC

Oct-Dec (1) Jan-Mar (2) Apr-June (3)

CIL HOURS OF 
COLLABORATION 792.05 371.85 499.7 576.6875 2306.75

POSITIVE SURVEY % 98% 78% 100% 94%

#1.3

JCIL TARP MCIL EMP DRC

Oct-Dec (1) Jan-Mar (2) Apr-June (3)

CONSUMERS RECEIVING 
EQUIPMENT / AT 100 198.25 140 138.0625 552.25

POSITIVE SURVEY % 100% 100% 100% 100%

Oct-Dec (1)
The Cil Q1 Total - 100 Consumers  Cil highlight - DCM - Help facilitate high-tech wheelchairs that can be 

controlled with iPhone given to consumers through the star center.

Jan-Mar (2)
The Cil Q2 Total - 198.25 Consumers  Cil highlight - Empower - Reporting AT as indicated. Eight (3) clients received Preventative 

Services. Nineteen clients (19) Received housing services

Apr-June (3) The Cil q3 Total - 140 Consumers -Cil Highlight  - TARP built 10 access ramps

July-Sept (4)
The Cil Q4 Total - 114 Consumers -Cil Highlight: Consumers received 39 pieces of durable medical 

equipment and 11 ramps.  We additionally provided five food subsidy cards and 5 iPads to also support 
preventative services

OPTIONAL NARRATIVE PERCENTAGE OF TOTAL CONSUMERS RECEIVING 
EQUIPMENT / AT Yearly

OBJECTIVE
Tennesseans with disabilities will receive the necessary services to live in their community, thus diverting from or transitioning out of 

an institution.

OBJECTIVE INFO

CIL's will provide preventative services to consumers. 

CIL's will report the number of consumers diverted from or transitioning out of an institution recorded as preventative services.

GOAL 1 - OBJECTIVE 3 GOAL 1 - OBJECTIVE 3

GOAL Tennesseans with disabilities have access to the community-based resources they need to live independently in the community.

#1.3.1
AVERAGE

Yearly
TOTAL

July-Sept (4)

114

100%

July-Sept (4)

643.15

100%

GOAL Tennesseans with disabilities have access to the community-based resources they need to live independently in the community.

OPTIONAL NARRATIVE PERCENTAGE OF TOTAL HOURS BY CILs Yearly

Oct-Dec (1)
The Cils Q1 total is 792.05 - Cil Highlight dRC continues conducting outreach efforts by participating in community tabling fairs and 
presentations to community entities informing them about our 5 core and other services and by serving on local councils/committees. Local 
organizations/agencies such as Knox County High Schools, KAEC, Knoxville/Knox County SAFE

Jan-Mar (2)
The Cils Q2 total is 371.85  - Cil Highlight DCMS  participated in Disability Day on the Hill in Nashville, we met with West Tennessee Legal 

Services to collaborate, and we finished our annual PPR.

Apr-June (3)
The Cils Q3 total is 499.70  - Cil Highlight. Empower Tennessee was featured in two television specials this 
quarter (Nashville PBS and NewsChannel 5).

July-Sept (4)

The Cils Q4 total is 643.15 - Cil Highlight. dRC hosted an informational booth presenting materials 
promoting our IL services, and provided a few of our X-Treme Challenge activities at the 12th annual Asian 
Festival located at the World’s Fair Site in downtown Knoxville. This is an extremely popular annual event 
known worldwide, featuring educational booths, activities, foods, and entertainment representing diverse 

OBJECTIVE
CIL's will provide outreach to community groups and partner organizations to promote access to community-based services for 

Tennesseans with disabilities.

OBJECTIVE INFO

CIL's will provide outreach to community/partner organizations about IL provided by CIL's. 

CIL's will report the hours spent in outreach to community groups and partners about IL for the reporting timeframe.

QUARTERLY REPORTING TOOL FOR SPIL GOALS OF CILS & SILC TN July. 2025 - Sept. 2025

Centers for Independent Living (CILs) of Tennessee

GOAL 1 - OBJECTIVE 1 GOAL 1 - OBJECTIVE 1

#1.1.1
AVERAGE

Yearly 
TOTAL
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CIL Hours of Collaboration Positive Survey %
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#1.2

#1.2.1 SILC TN

HOURS

POSITIVE SURVEY %

#2.1

#2.1.1 SILC TN

MEETINGS

Hours 

POSITIVE SURVEY %

#2.2

#2.2.1 SILC TN

MEETINGS

Hours

POSITIVE SURVEY %

1

100%

SILC TN - July-Sept (4) Meeting with Jessica Podesva, J.D. – Discussion on Medicaid in Tennessee - Jul 2, 2025 

SILC TN - Jan-Mar (2) Emails were sent out in the TN IL network Group with national opportunities for post-storm recovery. 

SILC TN - Apr-June (3) IL-Network Directors Meeting - May 30th 2025 9:30am

1

2 0 1 1

100% 0% 100%

124

OBJECTIVE INFO

Encourage relationships and sharing of best practices during the meetings. 

Formal Request for additional funding.

Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)

OBJECTIVE
To encourage discussion of additional funding and sharing of best practices between SILC and CIL's directors through one virtual or in-

person annual meeting.

INDICATOR One annual meeting is organized between the SILC and CIL directors. This meeting can be virtual or in person.

SILC TN - July-Sept (4)  IL/Frontline staff - 2 2.1 Meeting Input 1 pm CST / 2 PM EST -Jul 16, 2025

GOAL 2 - OBJECTIVE 2 GOAL 2 - OBJECTIVE 2

GOAL Independent Living Services Network builds capacity.

1 0 1

OPTIONAL NARRATIVE

SILC TN - Oct-Dec (1)
Plans are in the development but due to natural disaster events impact in Tennessee this meeting be 

pushed until the spring

SILC TN - Jan-Mar (2) A Microsoft form when out to all center directors to formulate the best possible time for their staff.

SILC TN - Apr-June (3)

Under Goal 2.1.1, SILC TN has scheduled a strategic meeting in July to convene IL staff ahead of the NCIL 
Conference. This initiative strengthens statewide coordination and ensures that key priorities are aligned for 
impactful advocacy at the national level.

OPTIONAL NARRATIVE

SILC TN - Oct-Dec (1)
IL Meeting - SPIL Goal 2 Objective #2.2 Dec 5th, 11 am CST - The Agenda covered 5 topics of interest for 

the IL-Network. 

OBJECTIVE INFO

There will be one-annual virtual meeting between SILC and CIL's

Encourage IL relationships and sharing of best practices during the meetings.

Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)

OBJECTIVE
To encourage IL relationships and sharing of best practices between SILC and CIL's through one annual remote meeting. All sessions 

will be held virtually.

INDICATOR One annual virtual meeting is organized between SILC and CIL's.

Statewide Independent Living Council (SILC) of Tennessee

GOAL 2 - OBJECTIVE 1 GOAL 2 - OBJECTIVE 1

GOAL Independent Living Services Network builds capacity.

0 0 0

10 0 0

0% 0% 0% 100%

SILC TN - Apr-June (3)

SILC TN proudly collaborated with the Tennessee Disability Housing Institute to promote the Independent Living philosophy by providing strategic 
input on housing accessibility standards and inclusive policy development. This partnership helped reinforce the value of consumer choice, 
community integration, and person-centered housing solutions that align with IL values across the state.

SILC TN - July-Sept (4)

SILC-TN proudly joined the Disability Squeeze Research Symposium, a dynamic gathering focused on the economic, social, 
and policy pressures impacting people with disabilities across the U.S. This event brought together researchers, advocates, and 

community leaders to explore data-driven solutions and elevate lived experience in shaping equitable policy. Our participation 
reflects SILC-TN’s ongoing commitment to bridging research and grassroots advocacy—ensuring that Tennessee voices are 

100% 100% 100% 100

OPTIONAL NARRATIVE

SILC TN - Oct-Dec (1)

The SILCTN  had the pleasure of being a member of the first-ever Inclusive Member User Advisory Board for Sam’s 
Club/Walmart. This role allows the independent living philosophy not only to Tennesseans but to the corporate structure of 
Sam’s and by way of Walmart so it can better meet the needs of individuals with disabilities in the physical space but also in 
the digital space along with improving hiring of individuals with disabilities

INDICATOR
Report from SILC first for the reporting timeframe of the hours spent providing outreach to community groups and partners about core 

services.

OBJECTIVE INFO

The SILC will provide outreach to community/partner organizations about the Independent Living Philosophy. 

The SILC will report the hours spent providing outreach to community groups and partners about the Independent Living Philosophy for 
the reporting timeframe.

SILC TN - Jan-Mar (2)
The SILCTN participated in the 2025 Mobility & Accessible Transportation Strategic Plan Update, which is underway, and we 
provided input on the transportation needs of older adults and individuals with disabilities to better meet the needs of individuals 
with disabilities in the physical space but also in the digital space along with improving hiring of individuals with disabilities

Statewide Independent Living Council (SILC) of Tennessee

GOAL 1 - OBJECTIVE 2 GOAL 1 - OBJECTIVE 2

GOAL The SILC will provide outreach to community and partner organizations about the Independent Living Philosophy.

Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)
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#3.1

#3.1.1 SILC TN

HOURS

# of Orgs

POSTIVE SURVEY %

#3.2

JCIL TARP MCIL EMP DRC

Oct-Dec (1) Jan-Mar (2) Apr-June (3)

3.2 CIL Annually Events 3 2 7 4.75 19

3.2 CIL Hours of Education 85 65.5 97 72.0625 288.25

POSTIVE SURVEY % 100% 100% 100%

JCIL TARP MCIL EMP DRC

Oct-Dec (1) Jan-Mar (2) Apr-June (3)

STAFF TRAINING HOURS 141.5 43 148.25 110.5375 442.15

SATISFACTION SURVEYS 101 120 122 113.5 454

CONSUMER NEEDS 
ASSESMENTS 67 85 112 89.75 359

TARGETED OUTREACH Orgs 43 46 54 48.5 194

TARGETED OUTREACH 
Hours 156.25 145.65 138.75 131.025 524.1

TOTALS 508.75 439.65 575 493.3125 1973.25

OPTIONAL NARRATIVE
ADDITIONAL INFORMATION BY METRIC

Oct-Dec (1) Q1 results are above and in the charts to the right

Jan-Mar (2) Q2 results are above and in the charts to the right

Apr-June (3) Q3 results are above and in the charts to the right

July-Sept (4) Q4 results are above and in the charts to the right

ADDITIONAL INFORMATION (CILs)

CIL
Yearly

AVERAGE
Yearly
TOTAL

ADDITIONAL INFORMATION BY CIL

July-Sept (4)

109.4

111

95

51

83.45

449.85

PERCENTAGE OF TOTAL HOURS BY CIL PER QUARTER

Oct-Dec (1)
The Cil highlight - JCIL JCIL staff presented to the TEPS conference for first responders outlining our services and potential 

partnerships for Emergency planning and mitigation. We also held a Holiday Safety Open House, were we provided consumers 
with information and resources to avoid emergency situations. 

Jan-Mar (2)
The Cil Highlight - dRc - "dRC continues to collaborate with the Knox County Police Department and the Knox County Fire Bureau regarding our Emergency 

Preparedness trainings.The Executive Director and other dRC staff continue to serve on and collaborate

Report from centers in appropriate Spreadsheet format, indicating the number of consumers diverted from or transitioning out of an 
institution recorded as preventative services.

OBJECTIVE INFO Hold a yearly emergency preparedness training or activity.

#3.2.1
Yearly

AVERAGE
Yearly
TOTAL

July-Sept (4)

Apr-June (3)
The Cil Highlight - TARP - "In collaboration with TME training a zoom training was presented participants included PSSD sped drivers and rest respite for in-

house meals office on aging daily for in-house meals tarp consumers with choking wrist and office staff participated and recorded a life vac de choker

July-Sept (4)
The Cil Highlight - Empower - Provided Emergency Preparedness Training; Participated in Emergency 

Preparedness Activities
and Training

7

40.75

100%

OPTIONAL NARRATIVE

GOAL 3 - OBJECTIVE 2 GOAL 3 - OBJECTIVE 2

GOAL  Tennesseans with disabilities will be educated about emergency preparedness.

OBJECTIVE
CIL's will inform Tennesseans with disabilities about emergency preparedness by providing at least one emergency preparedness 

training or activity by each CIL annually.

INDICATOR

SILC TN - Apr-June (3)
SILC TN participated virtually in the 2025 Colorado Access and Functional Needs Conference, engaging with national leaders to 

explore best practices in emergency preparedness, inclusive planning, and cross-sector collaboration for individuals with 
disabilities.

SILC TN - July-Sept (4)
SILC-TN proudly partnered with the HCBS Conference 2025, contributing to national dialogue on improving 
health outcomes through strategic collaboration. This year’s theme emphasized the intersection of Managed 

Care and Personal Emergency Response Systems (PERS)

98% 90% 95% 100%

OPTIONAL NARRATIVE

SILC TN - Oct-Dec (1)
SILCTN was very active this past quarter, working with FEMA as natural disasters struck Tennessee. Also, the Silc had the 

privilege of presenting with JCIL for the WATCH coalition—West area of Tennessee Coalition for Healthcare—and participating in 
their ongoing collaborative disaster preparedness training for Tennessee.

OBJECTIVE INFO Opportunities to meet with EMA will be pursued, and meetings will be scheduled as appropriate.

Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)

SILC TN - Jan-Mar (2)
SILCTN collaborated with Dr. Sherman Gillums, Jr., Ed.D, FEMA's disability coordinator and the director of its Office of 

Disability Integration and Coordination (ODIC), to develop preliminary training videos. This partnership aims to enhance disability 
integration and equity in emergency management, ensuring accessible and inclusive disaster response strategies.

OBJECTIVE

The SILC will attend training with Emergency Management Agencies at the local, State, and federal levels to gain knowledge of 
emergency preparedness for Tennesseans with disabilities.

The SILC will then pass on the information to the Independent Living (IL) Network.

INDICATOR Hours of participation recorded. Information provided to CIL's.

Statewide Independent Living Council (SILC) of Tennessee
GOAL 3 - OBJECTIVE 1 GOAL 3 - OBJECTIVE 1

GOAL  Tennesseans with disabilities will be educated about emergency preparedness.

56 33 55 52

8 6 7 8

141.5

43

148.25

109.4
101

120 122
111

67

85

112
95

43 46
54 51

156.25
145.65 138.75

83.45

0

20

40

60

80

100

120

140

160

180

Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)

STAFF TRAINING HOURS SATISFACTION SURVEYS

CONSUMER NEEDS ASSESMENTS TARGETED OUTREACH Orgs

TARGETED OUTREACH Hours

85 65.5 97 40.75

3

2

7 7

100% 100% 100%

0

1

2

3

4

5

6

7

8

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)

CIL Hours of Education CIL Annual Events Positive Survey %
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Oct-Dec (1) Jan-Mar (2) Apr-June (3) Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)

COMMUNICATIONS 23 35 26 28 112 33% 36% 21% 28%

SELF CARE 43 65 77 60.25 241 61% 67% 61% 56%

INDEPENDENT LIVING 
DAILY ACTIVITIES

42 69 75 59.75 239 60% 71% 60% 53%

EQUIPMENT 37 74 79 61.25 245 53% 76% 63% 55%

FINANCIAL MANAGEMENT 18 15 17 18 72 26% 15% 13% 22%

FOOD SECURITY 7 17 10 12.25 49 10% 18% 8% 15%

MOBILITY 15 44 59 40.25 161 21% 45% 47% 43%

SELF DIRECTION 5 9 14 10 40 7% 9% 11% 12%

LEARNING 4 6 18 8.75 35 6% 6% 14% 7%

EMPLOYMENT 8 15 13 13.5 54 11% 15% 10% 18%

HEALTH INSURANCE 3 4 7 3.75 15 4% 4% 6% 1%

HOME MOD-BATH 3 1 2 2.25 9 4% 1% 2% 3%

HOME MOD-RAMP 13 19 24 18.75 75 19% 20% 19% 19%

HOME MOD-OTHER 3 0 3 2.25 9 4% 0% 2% 3%

LIVING SITUATION 
ACCESSIBLE

17 14 19 15.5 62 24% 14% 15% 12%

HOUSING 5 8 11 8.25 33 47% 8% 9% 9%

TRANSPORTATION HELP 7 20 19 14.5 58 10% 21% 15% 12%

HEALTH/MENTAL 
CONCERNS 2 10 10 7.25 29 3% 10% 8% 7%

COMMUNITY INTEGRATION 4 12 12 10 40 6% 12% 10% 12%

TOTALS 259 437 495 394.5 1578

# of Consumers MET 
NEEDS ASSESSMENT 70 97 126 98.25 393

July-Sept (4) Q4 - 100 consumers completed the met needs assessment. 

NEEDS ASSESSMENTS BY NEED AND QUARTER

OPTIONAL NARRATIVE
PERCENTAGE OF Consumers MET NEEDS ASSESSMENT BY QUARTER

Oct-Dec (1) Q1 - 70 consumers completed the met needs assessment. 

Jan-Mar (2) Q2 - 97 consumers completed the met needs assessment. 

Apr-June (3) Q3 - 126 consumers completed the met needs assessment. 

TOTAL NEEDS ASSESSMENTS BY Quarter
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ADDITIONAL INFORMATION (CILs) - NEEDS ASSESSMENTS RESULTS

CIL
Yearly
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Yearly
TOTAL

Consumers MET NEEDS ASSESSMENT % TOTAL ASSESMENTS BY NEED
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Q1 Q2 Q3 Q4

STAFF TRAINING HOURS 54.5 12.5 74 145 71.5

SATISFACTION SURVEYS 0 0 0 0 0

0 0 0

TARGETED OUTREACH Orgs 0 4 3 8 3.75

TARGETED OUTREACH 
Hours 5 5.5 5 30 11.375

TOTALS 59.5 22 82 54.5

SILC-TN proudly participated in the African Street Festival in Jackson, celebrating cultural heritage, community pride, and disability inclusion. Our outreach 
booth offered:

• 	💧 Youth-powered engagement: QR-coded water bottles designed and distributed by Madison Academic Beta Club volunteers
• 	🎯 Interactive activities: Disability awareness games and storytelling that highlighted Independent Living values

• 	📚 Accessible resources: Materials on advocacy, services, and statewide initiatives tailored for families and community members

Q2

Q3
SILC TN participated in staff training sessions hosted by IL TA, engaging new organizations to strengthen their 

understanding of Independent Living principles, outreach strategies, and collaboration models that support 
statewide capacity building.

Q4

15

45.5

163.5

OPTIONAL NARRATIVE
YEARLY ADDITIONAL INFORMATION BY METRIC

Q1

ADDITIONAL INFORMATION (SILC)

SILC TN
QUARTERLY 

AVERAGE
ANNUAL TOTAL

ADDITIONAL INFORMATION BY QUARTER
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