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Centers for Independent Living (CILs) of Tennessee

GOAL 1 — OBJECTIVE 1

Tennesseans with disabilities have access to the community-based resources they need to live independently in the community.

OBJECTIVE

CIL's will provide outreach to community groups and partner organizations to promote access to community-based services for
Tennesseans with disabilities.

OBJECTIVE INFO

CIL's will provide outreach to community/partner organizations about IL provided by CIL's.

CIL's will report the hours spent in outreach to community groups and partners about IL for the reporting timeframe.

AVERAGE

Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)

CIL HOURS OF
COLLABORATION

514.55 561.15 537.85 1075.7

POSITIVE SURVEY %

98% 100% 99%

Oct-Dec (1)

OPTIONAL NARRATIVE

The Clis Q1 total Is 514.55 ~Houra ~ ClI Highlight - DCM sponsored the Tennessee Stepers, the line dancing group consumer support group, In
the Beal Street Holiday Parade. Heald a winter gear drive.

Jan-Mar (2)

The Cils Q2 total is 561.15 - dRC - "dRC continues conducting outreach efforts by in
to community entities informing them about our 5 core and other services, and by serving on Local/stat
organizations/agencies such as Knox County High Schools, KAEC, Knoxville/Knox County SAFE Committee, CODI, KAT, KPD Academy cultural

tabling fairs and

Apr—June (3)

July-Sept (4)

GOAL 1 — OBJECTIVE 3

Tennesseans with disabilities have access to the community-based resources they need to live independently in the community.

OBJECTIVE

T with dis will receive the

'y services to live in their community, thus diverting from or transitioning out
of an institution.

CIL's will provide preventative services to consumers.

OBJECTIVE INFO

outofani services.

CIL's will report the number of diverted from or recorded as p

CONSUMERS RECEIVING
EQUIPMENT / AT

POSITIVE SURVEY %

Yearly
AVERAGE TOTAL
Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)
112 128.7 120.35 240.7
100% 100% 100%

Oct-Dec (1)

Jan-Mar (2)

OPTIONAL NARRATIVE

The Cils Q1 Total — 112 Consumers Gil highlight — DCMS — R Holmes, the director of the Public Transit
System, visited the Center to talk about accessible transit, paratransit, and better serving the Memphis
unity.
A s during this reporting
period, such as walkers, wheelchairs, transfer boards, shower chairs, bed-side toilets, etc. when requested by clients through
our DME Loan Program.

Apr—June (3)

July-Sept (4)

GOAI

BJECTIVE 1

=3 CIL Hours of Collaboration Positive Survey %

570 120%

561.15

98% 00% 100%

80%

514.55 20%

20%

0% % 0% %
Apr-June (3)  July-Sept (4)

PERCENTAGE OF L HOURS BY ClILs Yearly

Oct-Dec(1)  Jan-Mar (2)

Oct-Dec (1)
Jan-Mar (2) 8%

52%

GOAI

BJECTIVE 3

mm Consumers Receiving Equipment/AT  —@—Positive Survey %

130 1287 120%

125 100%

120 80%

115 60%
112

110 40%

105 20%

Oct-Dec (1)  Jan-Mar(2) ~ Apr-June (3) July-Sept (4)

PERCENTAGE OF TOTAL CONSUMERS RECEMING
EQUIPMENT / AT Yearly

Oct-Dec (1)
a7%

Jan-Mar (2)
53%




Statewide Independent Living Council (SILC) of Tennessee

GOAL 1 — OBJECTIVE 2

BJECTIVE 2

The SILC will provide outreach to and partner about the Living m— Hours Positive Survey %
6 120%
INDICATOR Report from SILC first for the reporting timeframe of the hours spent providing outreach to community groups and partners about
core services.
63
6
3 3 100%
The SILC will provide outreach to ity/p: izati about the Living 100% 100%
OBJECTIVE INFO
The SILC will report the hours spent provldlng outreach to community groups and partners about the Independent Living 62
80%
for the reporting ti
61
60%
0
Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)
40%
HOURS 59 59
59
POSITIVE SURVEY % 100%
20%
8
OPTIONAL NARRATIVE
57 0%
- - SILC-TN as a Vendor and community partner at JCILS Cookies, Cocoa, and Prenaredness gathering, our presence strengthens the
SRS EE ¢ ert's statswide focus on and stalewide SiLeTN
SILC-TN has officially joined the ip with the Kessler i bringing our
SRen IR S EL )R statewide advocacy experience to support research, improve renalv access and strengthen the voices of Tennesseans with
disabilities.
SILC TN - Apr-June (3)
SILC TN - July-Sept (4)

Statewide Independent Living Council (SILC) of Tennessee

#2.1 GOAL 2 - OBJECTIVE 1 GOAL 2 - OBJECTIVE 1

GOAL Independent Living Services Network builds capacity.

To encourage IL relationships and sharing of best practices between SILC and CIL's through one annual remote meeting. All
sessions will be held virtually.

OBJECTIVE

INDICATOR One annual virtual meeting is organized between SILC and CIL's.

There will be one-annual virtual meeting between SILC and CIL's

OBJECTIVE INFO

Encourage IL relationships and sharing of best practices during the meetings.
6
ale s
Oct-Dec (1) Apr-June (3) July-Sept (4) B
MEETINGS 0
3
Hours 7
2
POSITIVE SURVEY % 0%
1

OPTIONAL NARRATIVE

L sl 4 | Working on plans for the spring, once we are past the current government shutdown, to plan this meeting
and follow up on the previous one, for frontline staff and IL specialists . ST';C Hours
As we are in the midst of the spil cycle, SILCTN proposed that the centers ask their staff members to read »
Positiven Survey

the current state plan for independent living and get feedback, and during the May 14th mesting, look at ;
tentative dates for frontline staff and independent living specialists to have a virtual mesting, possibly at LG
the same time last year, in July.

SILC TN - Apr-June (3)

SILC TN - July-Sept (4)

® Meetings 1 Positiven Survey @ Hours

#2.2 GOAL 2 — OBJECTIVE 2 GOAL 2 - OBJECTIVE 2

GOAL Independent Living Services Network builds capacity. mOct-Dec (1) ™ Jan-Mar (2)

To encourage discussion of additional funding and sharing of best practices between SILC and CIL's directors through one virtual

OBJECTIVE i i
or in-person annual meeting. 10
INDICATOR One annual meeting is organized between the SILC and CIL directors. This meeting can be virtual or in person.
Encourage relationships and sharing of best practices during the meetings. °
OBJECTIVE INFO
Formal Request for additional funding. 8
7
Oct-Dec (1) Apr—June (3) July-Sept (4) - " 6
MEETINGS 0 0
5
Hours 5 10
POSITIVE SURVEY % 100% 100% 4
OPTIONAL NARRATIVE N
While in the midst of the government shutdown Group emails were sent continuously to keep the network
SILC TN - Oct-Dec (1) updated on the shutdown and part B funding, as well as nationwide update webinars from our national
partners B
SILC TN = Jan-Mar (2) Emails are sent weekly of national updates and TN—]s“;:ﬁcific updates — the meeting is scheduled for May
1
SILC TN - Apr—June (3)
Al

SILC TN - July-Sept (4) Meetings Hours Positive Survey %




Statewide Independent Living Council (SILC) of Tennessee
GOAL 3 ~ OBJECTIVE 1

with willbe about m—Hours  mmmm ! of Orgs Postive Survey %
50 120%
The SILC will attend training with Emergency Management Agencies at the local, State, and federal levels to gain knowledge of
for with dis
OBJECTIVE 45
The SILC will then pass on the information to the Independent Living (IL) Network. 100% 100% 100%
0
INDICATOR Hours of participation recorded. Information provided to CIL's.
35
- . . . . . 80%
OBJECTIVE INFO Opportunities to meet with EMA will be pursued, and meetings will be scheduled as appropriate.
30
25 60%
Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4) 2
HOURS a0
15
# of Orgs
10
POSTIVE SURVEY % 20%
5
OPTIONAL NARRATIVE
SILCTN As both a presenter and keynote speaker in partnership with a Tennessee disability functional and Needs Network, (TN o 0%
SILC TN - Oct-Dec (1) DFaN) teamed up to co—present for the Anzona Coyote Crisis Collaborative. This allows opportunities for the SILCTN to share the Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)
Tennessee i living disability inclusion, and
collabomuon with partners around the country.

SILC-TN continuss to attend national and regional meetings with Emergency Management Agencies (EMA) and the emergency preparedness

education (EPE) to stay informed and engaged In emergency preparedness efforts. The Counell also notifies directors when severe weather
impacts East, Middle, or West Tennessee to support timely coordination and commumcauon sILC -TN will pamclpaw in ongoing trainings with
local, state, and federal Emergency Management Agencies to strength

SILC TN - Jan—Mar (2)

SILC TN - Apr-June (3)

SILC TN - July-Sept (4)

GOAL 3 — OBJECTIVE 2

GOAL 3 - OBJECTIVE 2

will be about m— CIL Hours of Education B CIL Annual Events Positive Survey %
100% 00% 25
OBJECTIVE CIL's will inform with atvmvut 2 by providing at least one emergency preparedness '
training or activity by each CIL annually. 90%
INDICATOR Report from centers in approp P fi fo.rmat, the nurnb.er of I diverted from or out of a0 ,
an institution recorded as preventative services.
OBJECTIVE INFO Hold a yearly emergency preparedness training or activity. 0%
60% 15
50% 335 13.25
Quarterly Yearly 0% 2 40% 2 1
AVERAGE TOTAL
30%
Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)
20% 05
3.2 CIL Annually Events 2 2 2 4
10%
3.2 CIL Hours of Education 33.5 13.25 23.375 46.75
o% 0
Oct-Dec(1)  Jan-Mar(2)  Apr-June(3) July-Sept (4)
POSTIVE SURVEY % 40% 100% 70%

OPTIONAL NARRATIVE PERCENTAGE OF TOTAL HOURS BY CIL PER QUARTER

The Cil highlight -JCIL held our annual Emergency Preparedness Open House. 18 Vendors participated and provided information
Oct-Dec (1) on a wide variely of lopics. Sixty communily members altended. In addilion, we worked with the United Way, W TN Children in

Disasters, West Area of TN Coalition for Healthcare, and TN Dept of Health on and
Jan-Mar (2) ‘The Cil Highlight - dRc - "dRC continues to collaborate with the Knox County Police Department and the Knox County Fire Bureau regarding our Emergency
Preparedness trainings.The Executive Director and other dRC staff continue to serve on and collaborate
Jan-Mar (2) Oct-Dec (1)
Apr-June (3) 50% 50%
July-Sept (4)

ADDITIONAL INFORMATION (CILs)

ADDITIONAL INFORMATION BY CILs

O
Quarterly Yearly
AVERAGE TOTAL
DRC
Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)
W STAFF TRAINING HOURS W SATISFACTION SURVEYS
STAFF TRAINING HOURS 116.25 97.9 107.075 214.15 B CONSUMER NEEDS ASSESMENTS [ TARGETED OUTREACH Orgs
DOTARGETED OUTREACH Hours
SATISFACTION SURVEYS 150 202 176 352 250 2165
202
CONSUMER NEEDS 200
ASSESMENTS 61 100 80.5 161
150
TARGETED OUTREACH Orgs 23 87 55 110 100 8995971 %7
61
T G 89.95 216.5 153.225 | 306.45 ® I I23 I|:|
0
TOTALS 440.2 703.4 1143.6 Oct-Dec(l)  Jan-Mar(2)  Apr-June(3) luly-Sept (4)

OPTIONAL NARRATIVE

DDITIONAL INFORMATION BY METRIC

WOct-Dec (1) @Jan-Mar (2) @Apr-june (3) BJuly-Sept(4) O

Oct-Dec (1) Q1 results are above and in the charts to the right

Jan—Mar (2) Q2 results are above and in the charts to the right 250 202 2165

1
150 116454 100 87 89.9)
Apr-June (3) 100 61
- il [ |
o -

STAFF TRAINING SATISFACTION ~ CONSUMER ~ TARGETED TARGETED
HOURS SURVEYS NEEDS ~ OUTREACH Orgs OUTREACH
ASSESMENTS Hours

July-Sept (4)




ADDITIONAL INFORMATION (CILs) - NEEDS ASSESSMENTS RESULTS

Quarterly Yearly Consumers MET NEEDS ASSESSMENT % TOTAL ASSESMENTS BY NEED
AVERAGE TOTAL
Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4) Oct-Dec (1) Jan-Mar (2) Apr-June (3) July-Sept (4)
COMMUNICATIONS === 29
COMMUNICATIONS 12 17 14.5 29 17% 15% SELF CARE D 107
LIVING DAILY ACTIVITIES EE 97
SELF CARE 38 69 53.5 107 53% 61% EQUIPMENT NENEEEESEE—. 105
FINANCIAL MANAGEMENT = 20
INDEPENDENT LIVING DAILY FOODSECURTTY 1 15
ACTIVITIES 32 65 48.5 97 44% o7% MOBILITY E— 68
SELF DIRECTION HEEN 23
EQUIPMENT 4 65 53 106 57% 57% LEARNING BB 12
FINANCIAL MANAGEMENT 7 13 10 20 10% 1% HEALTH BISURANCE, 18 8
HOME MOD-BATH B 8
FOOD SECURITY 7 8 7.5 15 10% 7% HOME MOD-RAMP R 20
HOME MOD-OTHER B S
LIVING SITUATION ACCESSIBLE NN 42
MOBILITY 22 46 34 68 31% 40%. HOUSING =m0 19
TRANSPORTATION HELP NN 29
SELF DIRECTION 5 18 1.5 23 7% 16% HEALTH/MENTAL CONCERNS B30 16
COMMUNITY INTEGRATION EEEEED 35
LEARNING 5 7 6 12 7% 6% 0
Consumers MET NEEDS % 186
EMPLOYMENT 13 6 9.5 19 18% 5% o 50 100 150 200
HEALTH INSURANCE 3 5 4 8 4% 4%
HOME MOD-BATH 3 5 4 8 4% 4% TOTAL NEEDS AS BY Quarter
HOME MOD-RAMP 13 26 19.5 39 18% 23%
HOME MOD-OTHER 1 4 2.5 5 1% 4% Oct-Dec
(1) 258
LIVING SITUATION
NG ST 18 24 21 42 25% 21%
Mar (2)
TRANSPORTATION HELP 14 15 14.5 29 19% 13%
HEALTH/MENTAL CONCERNS 7 9 8 16 10% 8% Apr-
June (3)
COMMUNITY INTEGRATION 10 25 17.5 35 14% 22%
July-
sept(a) ©
TOTALS 258 439 0 0 174.25 697
# of Consumers MET NEEDS
1
ASSESSMENT 2 vk — oo o 100 200 300 400 500

Oct-Dec (1)

Jan-Mar (2)

Apr—June (3)

July-Sept (4)

OPTIONAL NARRATIVE

Q1 - 72 consumers completed the met needs assessment.

Q2 - 114 consumers completed the met needs assessment.

500

450

400

69
1217

COMMUNICATIONS  SELF CARE

INDEPENDENT LVING.
DALY ACTIVITIES

cQuipmenT

713
-

FNANCAL
MANAGEMENT

2
78 518
FOODSECURITY

‘moBITY SELF DIRECTION

LEARNING.

NEEDS ASSESSMENTS BY NEED AND Q!
WOct-Dec (1) ®Jan-Mar(2) = Apr-june (3) July-Sept (4)
26
13g 35 35 3

EMPLOYMENT

HEALTH ISURANCE  HOME MODBATH  HOMEMODRAMP  HOME MOD OTHER

14

ER

1824

712

rs MET NEEDS AS!

SSMENT BY

QUARTER

Oct-Dec (1), 72,
39%
Jan-Mar (2),
114,61%

 Oct-Dec (1)
# Jan-Mar (2)
= Apr-June (3)

July-Sept (4)
[l
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ADDITIONAL INFORMATION (SILC)

QUARTERLY ANNUAL TOTAL ADDITIONAL INFORMATION BY QUARTER
AVERAGE
mSTAFF TRAINING HOURS B SATISFACTION SURVEYS
STAFF TRAINING HOURS W TARGETED OUTREACH Orgs
 TARGETED OUTREACH Hours
SATISFACTION SURVEYS . 0 g
80 72
70
60
50
TARGETED OUTREACH Orgs . 40
30
TARGETED OUTREACH 20
Hours 10 0o 32 3
0 —
TOTALS a a3 LY

OPTIONAL NARRATIVE

YEARLY ADDITIONAL INFORMATION BY METRIC

(silc—tn) - In a joint presentation with Sam's Club at the G3ict — The Global Initiative for Inclusive ICTs.
This opportunity allowed the ED to highlight Tennessee's commitment to digital inclusion, accessible
technology, and cross—sector partnerships mQl W2 =Q3 mo4
Q2 SILCTN worked with several partners on statewides and gave a statewide webinar that was focused on ig 3“71
targeted outreach with Disability Pathfinder and the IL Networking with the West TN Watch colation 70
60
50
40
30
20 8
3 3 22
0 e —- ==
STAFF TRAINING  SATISFACTION TARGETED  TARGETED
HOURS SURVEYS OUTREACH Orgs  OUTREACH
Hours




